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Our previous findings show that respondents who are closer to retirement are more satisfied with 
MPF. This time we also looked at the role of MPF knowledge for those under age 55 as well as those 
age 55 and above. Across both age groups, our observations show that the more knowledgeable the 

respondents are about MPF, the more satisfied they are.
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T H E  M O R E  E N G A G E D ,  T H E  M O R E  S A T I S F I E D 

Knowledge Level
Members who have high knowledge on 
MPF feel more satisfied.

Inquiry Frequency
Members who inquired about MPF 
at least once in the past 12 months 
feel more satisfied.

Understanding MPF Account  
Investment Types
Members who understand the type of 
investments in their MPF accounts are 
more satisfied.

Members who make 
inquiry on MPF

Members who do 
not make inquiry 

on MPF
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Provide comprehensive 
fund choice

31.2%
Provide loyalty 
discounts

Understand  
customers’ needs

25.7%

57.0

44.2

Members who believe they have high 
knowledge on MPF

Members who believe they have low 
knowledge on MPF

Review Frequency
Members who review their accounts 
more than once every six months are 
more satisfied.

Members who review 
their accounts more 

than once every  
six months

Members who review 
their accounts less 

than once every  
six months

46.754.8
29.7%

A B O U T  A  Q U A R T E R  O F  M P F  M E M B E R S  P A R T I C I P A T E  I N  D I S
It has been two years since the launch of Default Investment Strategy (DIS) funds in April 2017. We found that the 
proportion of members who participate in DIS has remained steady at about 25% since Q3 2017.

39.056.3

Members who know the 
type of investments in 

their MPF accounts

Members who do  
not know the type 
of investments in 

their MPF accounts

40.652.2
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